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L& T Ranks Among
‘World’s 50 Most Reputable Firms’
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Reputation Institute's annual survey rated 600 companies. Here's who made
the top 200.
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most reputable firms’ list.

Only 16 other Indian companies have made it to the list. These are: Tata Group, SBlI,
Infosys, Maruti, HLL, ITC, Canara Bank, HPCL, IOCL, Wipro, Reliance Group,
Mahindra & Mahindra, Bharti Airtel, Bank of Baroda, BPCL and Punjab National
Bank.

Founded in 1997, Reputation Institute is a private advisory and research firm
specialising in corporate reputation management. Its Global Pulse is a measure of
corporate reputation calculated by rating perceptions on four indicators -- trust,
esteem, admiration, and good feeling -- obtained from a representative sample of at
least 100 respondents in the companies' home countries. The Global Pulse scores are
on a scale of 0 to 100.

This annual survey interviews more than 30,000 respondents in 29 countries using a
standardised measurement system to rate the overall health of 600 of the world's
largest companies.
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